


Research Methodology Overview

Addiction Policy Forum | Gallup 
June 2026 



Copyright © 2020 Gallup, Inc. All rights reserved.2 

Gallup’s research methods ensure that all voices are represented in the 
conversation. Traditional research methods often miss hard-to-reach 
populations, further perpetuating disparities in representation and 
outcomes. 

Gallup’s brand is equated with trustworthy, unbiased research and 
benchmark metrics that contribute to national conversations. Our inhouse 
strategic communications teams help our clients earn media coverage, 
impact conversations, and inform policy that leads to real societal change.

Gallup’s research partnerships are designed for action and help 
leaders make decisions that are informed by  the voices of their 
constituents. Gallup’s strategic consultants develop an analysis 
plan that puts actionable insights as the central focus.
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Fill Data Gaps

Inform Public Discourse

Drive Outcomes

About Gallup
Gallup delivers analytics and advice to help leaders and 
organizations solve their most pressing problems.



Who do you think is more likely to 
voluntarily take surveys?
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The Gallup Panel
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100,000+
randomly selected U.S. adults

A probability-based panel designed to represent U.S. adults

How Panel Members Are Recruited

• Random Digit Dialing (RDD)

• Address-Based Sampling (ABS)

Why This Matters

• Longitudinal

• Nationally Representative

• Not Opt-In

• Weighted



How many people are needed to represent 
the opinions of U.S. Adults? 
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May 9–15, 2025
Field dates

Survey Fielding Details
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Web Survey
Self-administered 

Interview

12,500
Panel Members 

Invited 

5,097
Completed Surveys
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+/- 1.65%
margin of sampling error
at 95% confidence level

Based on n = 5,097 completed surveys

Sampling Error and Weighting 
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Post-Stratification Weighting Variables

• Age 
• Sex 
• Race/Ethnicity 
• Education 
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Overview: Weighted Sample Profile
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Category Group % Category Group %
Gender Female 51% Race / Ethnicity White 64%

Male 46% Hispanic 17%

Non-Binary 2% Black 13%

Asian 5%

Employment Employed full-time 51% Census Region South 38%

Employed part-time 14% West 23%

Not employed 30% Midwest 21%

Unemployed 3% Northeast 17%

Household No children under 18 73% Marital Status Married 49%

Has children under 18 27% Single / Never married 26%
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Download the Report
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Please scan to access the report.
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Copyright Standards

This document contains proprietary research, copyrighted and trademarked materials of Gallup, Inc. Accordingly, international and domestic laws 
and penalties guaranteeing patent, copyright, trademark and trade secret protection safeguard the ideas, concepts and recommendations related 
within this document. 

The materials contained in this document and/or the document itself may be downloaded and/or copied provided that all copies retain the copyright, 
trademark and any other proprietary notices contained on the materials and/or document. No changes may be made to this document without the 
express written permission of Gallup, Inc. 

Any reference whatsoever to this document, in whole or in part, on any webpage must provide a link back to the original document in its entirety. 
Except as expressly provided herein, the transmission of this material shall not be construed to grant a license of any type under any patents, 
copyright or trademarks owned or controlled by Gallup, Inc. 
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Valerie A. Earnshaw, PhD

Key Findings and 
Implications



ADDICTION KNOWLEDGE
How knowledgeable are U.S. adults? Who is more knowledgeable? 









• More likely to disagree?
– Men
– Hispanic individuals
– Black individuals
– Non-LGBT individuals
– Less education
– Less income
– Less population dense areas



• More likely to not know?
– No experience with addiction
– Men
– Black + Other race individuals
– Non-LGBT individuals
– Less education
– Less income





SELF-EFFICACY
Do U.S. adults know what to do? Is knowledge associated?







STIGMA
How popular is stigma? Is knowledge associated?















SUPPORT FOR POLICIES
Is knowledge associated?





KEY FINDINGS + FUTURE RESEARCH



Key Findings
• Close to 1 in 4 U.S. adults disagree or 

don’t know if addiction is a health 
condition

• Knowledge is associated with:
– Self-efficacy
– Stigma
– Policy support

• Many U.S. adults are uncomfortable 
with the idea of interacting with 
someone in recovery, especially in 
close relationships

Future Research
• Research: 

– If not a health condition… what is addiction?
– Is this changing over time? 

• Interventions and Programs:
– Improve knowledge
– Address knowledge gaps
– Reduce stigma


